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Advertising Policies
‘Advertising’ and ‘advertisement’ refer to the provision of space to promote products or services in exchange for payment or other 

consideration. Examples of online advertising include banners, buttons and any other type of promotional consideration, fixed or animated, 
with or without hyperlinks.

‘Editorial content’ refers to content that is not advertising.

‘Scholarly publications’ refers to publications that are peer-reviewed, physician-focused and provide primarily scientific and research-based 
content targeting a physician audience.

‘Sponsorship’ refers to unrestricted educational grants or other contributions for print and online publications, products and services that 
assist with the production or promotion of publications, products or services. In return, the support of the sponsor is publicly recognized for a 
specified period of time.

ADVERTISING PRINCIPLES
SciTechnol actively solicits advertising and sponsorships in relation to its online and print publications in recognition of the benefits such 

advertising brings; however, the attainment and credibility of SciTechnol and its members shall be the overriding consideration in all advertising 
activities. It is in the best interests of SciTechnol, its advertisers and sponsors to ensure that the products remain a trusted, credible source 
of information for physicians and others. Advertising opportunities are only pursued provided they do not impede editorial independence, 
institutional integrity and consistency with SciTechnol’s mission and values. Advertisers will not be permitted to exert any influence on the 
content of our products.

Although readers, sponsors and advertisers may be provided with general information about the editorial content of an upcoming 
publication (eg, theme issues, clinical practice guidelines, continuing series, supplements, conference proceedings), specific details about the 
content are confidential until publication.

DISCLAIMER
The appearance of advertising or sponsorship in accordance with these policies is neither a guarantee nor an endorsement of claims made 

for a product or service, nor an endorsement of a manufacturer, distributor or promoter of a product or service.

ADVERTISING POLICIES
SciTechnol reserves the right of final approval of all advertising and the right to refuse any advertisement. SciTechnol will not accept 

advertisements for products or services that compete with those offered by SciTechnol nor will we accept advertising for products that violate 
SciTechnol’s policies or values. Advertising space will not be sold on condition that specific editorial content will be subsequently produced. 
Acceptance of any advertisement by SciTechnol does not indicate that the advertisement is compliant with applicable legislative or regulatory 
requirements. It is the responsibility of the advertiser to ensure compliance with all applicable legislative and regulatory requirements.

Advertisements are accepted and published on the warranty of the agency and the advertiser that both are authorized to publish the entire 
content and subject matter of the advertisement.

All advertisements must clearly identify the advertiser by trademark or signature.

A distinction is maintained between advertising and editorial content. All advertising, including advertorials, must be clearly identifiable as 
advertising, and must not be confused with editorial content in format or appearance.

Any reference to SciTechnol or any of its products in advertisements is subject to previous written approval of SciTechnol in each case.

The fact that an advertisement has appeared in a publication, product or service shall not be referred to in collat-eral advertising.

Advertisements in each of the following categories will be considered.

1) Pharmaceutical Advertising – Advertisements for prescription or non-prescription drug products, biologicals or natural health products.

Eligibility

• Advertising must be factually accurate, must not be misleading and must be in good taste.

• Advertising for prescription drugs, non-prescription drugs and natural health products are subject to the guidelines and approval of the 
Pharmaceutical Advertising Advisory Board (PAAB).
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• Advertising for non-prescription drugs and natural health products must comply with applicable legislation and regulatory requirements, 
product market authorization, and guidelines, e.g. Canada’s Food and Drug Regulations, Natural Health Products Regulations, and Consumer 
Advertising Guidelines for Marketed Health Products, etc.

• Natural health products must have a Natural Product Number issued by Heath Canada to be considered for advertising.

• The complete product monograph must be included in SciTechnol for any pharmaceutical product advertisements.

2) Healthcare Advertising (Non-pharmaceutical) – Advertisements for medical devices, non-pharmaceutical products or services provided 
by pharmaceutical manufacturers, healthcare-related organizations or associations (including government) and other healthcare-related 
products (e.g. EMR software) Eligibility

• Advertising must be factually accurate, must not be misleading and must be in good taste.

• Advertising must comply with applicable legislation and regulatory requirements and guidelines.

• SciTechnol reserves the right to require approval from the Advertising Standards Council for any advertisement.

3) Non-healthcare Advertising – Advertisements for any organization, product or service that is not included in either of the two prior 
categories. Eligibility

• Advertising of tobacco products, alcoholic beverages, weapons, gambling or pornography, or of products that violate SciTechnol’s policies 
or values, are not eligible.

• Advertising must be factually accurate, must not be misleading and must be in good taste.

• Advertising must comply with applicable legislation and regulatory requirements and guidelines.

• SciTechnol reserves the right to require approval from the Advertising Standards Council for any advertisement.

PLACEMENT OF ADVERTISING
Placement of advertising will be governed by the core principles.

Placement of editorial content adjacent to advertising on same products or topics is avoided whenever possible in scholarly publications. 
When a scholarly publication uses designated pages for repeat features (eg, the lead editorial or to highlight articles of interest in the journal) 
any placement of advertisement adjacent to related editorial content should be regarded as coincidental. Exceptions may be necessary when 
a publication dedicates significant editorial space to a particular theme or clinical issue; however, such exceptions will not impede the core 
principles.

Advertisements for products and services are eligible to be placed adjacent to editorial content on the same topic in consumer and 
professional publications, provided there is no reasonable inference of a commercial connection or relationship between the product or service 
being advertised, the manufacturer of the products or services and the editorial content of SciTechnol.

Eligible advertisements may appear on www.SciTechnol.com Acceptable formats include banner ads and sponsored links. Placements will 
be considered at the discretion of SciTechnol.

Advertising will also be considered for placement in connection with licensed content that SciTechnol makes available to third parties.

LINKING IN ADVERTISING
The advertisement may function as a link or may contain a link to another website. The user must not be sent to another website unless they 

choose to do so by clicking on the advertisement link. The destination website will appear so that it is apparent to the user that they have left 
SciTechnol (eg, by opening a new window or tab for the destination website). The content of the destination website must relate to the product or 
service presented in the advertisement. If the advertisement links to a page not on www.scitechnol, the page will be reviewed prior to acceptance 
of the advertisement. Any website to which an advertisement is linked must comply with the laws and regulations of Canada.

SciTechnol is not responsible for the content provided at the destination website, nor does it warranty the availability of the destination 
website (the ability for the user to view the content of the destination website). SciTechnol reserves the right to not link or to remove links to 
other websites.

Few of our popular Journals are listed below.

• Journal of Addictive Behaviors,Therapy & Rehabilitation

• Analgesia & Resuscitation : Current Research

• Andrology & Gynecology: Current Research

• Journal of Applied Bioinformatics & Computational Biology

• Journal of Athletic Enhancement

• Journal of Biodiversity Management & Forestry

• Journal of Business and Hotel Management

• Cell Biology: Research & Therapy
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• Journal of Clinical & Experimental Oncology

• Computer Engineering & Information Technology

• Journal of Defense Studies and Resource Management

• Journal of Diagnostic Techniques and Biomedical Analysis

• Journal of Electrical Engineering and Electronic Technology Endocrinology & Diabetes Research Expert Opinion on Environmental Biology

• Journal of Fashion Technology & Textile Engineering Journal of Food and Nutritional Disorders Journal of Forensic Toxicology & 
Pharmacology

• Journal of Genetic Disorders & Genetic Reports

• Journal of Genital System & Disorders

• Geoinformatics & Geostatistics: An Overview

• Journal of Hydrogeology & Hydrologic Engineering

• Journal of Immunological Techniques & Infectious Diseases

• International Journal of Cardiovascular Research

• International Journal of Mental Health & Psychiatry

• International Journal of Ophthalmic Pathology

• La Prensa Medica

• Journal of Liver: Disease & Transplantation

• Journal of Marine Biology & Oceanography

• Journal of Nanomaterials & Molecular Nanotechnology

• Journal of Nuclear Energy Science & Power Generation Technology Journal of Otology & Rhinology

• Journal of Pharmaceutical Sciences & Emerging Drugs Journal of Pharmaceutics & Drug Delivery Research Journal of Plant Physiology 
& Pathology Journal of Proteomics & Enzymology

• Journal of Regenerative Medicine

• Journal of Sleep Disorders: Treatment and Care

• Journal of Spine & Neurosurgery

• Journal of Tourism Research & Hospitality

• Journal of Traumatic Stress Disorders & Treatment

• Journal of Veterinary Science & Medical Diagnosis

• Journal of Virology & Antiviral Research

• Journal of Womens Health, Issues and Care

CONTACT US
SciTechnol Ltd.

5716 Corsa Ave, Suite 110, Westlake, Los Angeles CA 91362-7354, USA PH +1-702-714-7001, Extn: 9043

Email: alliance@scitechnol.com

https://www.scitechnol.com

https://www.twitter.com/scitechnol

FOLLOW US

https://www.facebook.com/SciTechnol
https://twitter.com/SciTechnol
https://plus.google.com/+Scitechnol
https://plus.google.com/+Scitechnol
https://www.linkedin.com/in/international-journal-of-cardiovascular-research-59b8339a

